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Disclaimer

This document does not represent an offer, constitute or form part of, and should not be construed as an advertisement, an offer or an invitation to subscribe to or to purchase securities of
eircom Holdings (Ireland) Limited (the “Company”) or any entity holding shares directly or indirectly in it from time to time and its subsidiaries from time to time (the "Group"), nor is the
information or documents contained herein meant to serve as a basis for any kind of contractual or other obligation.

This document does not form, and should not be construed as, the basis of any credit analysis or other evaluation an investment or lending recommendation, advice, a valuation or a due
diligence review. The information contained in this document is for indicative purposes only. This document may include forward-looking statements regarding certain of the Group’s plans
and its current goals, intentions, beliefs and expectations concerning, among other things, the Group’s future results of operation, financial condition, liquidity, prospects, growth, strategies
and the industries in which the Group operates. These forward looking statements can be identified by the fact that they do not relate only to historical or current facts. Generally, but not
always, words such as “may”, “could”, ‘should”, “will", “expect”, “intend”, “estimate”, “anticipate”, “assume”, “believe”, “plan”, “seek”, “continue”, “target”, “goal’, “would”, or their negative
variations or similar expressions identify forward looking statements. By their nature, forward-looking statements are inherently subject to risks and uncertainties because they relate to
events and depend on circumstances that may or may not occur in the future. The Group cautions you that forward-looking statements are not guarantees of future performance and that
its actual results of operations, financial condition and liquidity and the development of the industries in which the Group operates may differ materially from those made in or suggested by
the forward-looking statements contained in this document. In addition, even if the Group’s results of operations, financial condition and liquidity and the development of the industries in
which the Group operates are consistent with the forward-looking statements contained in this document, those past results or developments may not be indicative of results or
developments in future periods.

The Group does not undertake any obligation to review, update or confirm expectations or estimates or to release publicly any revisions to any forward-looking statements to reflect events
that occur or circumstances that arise after the date of this document.

No warranty or representation of any kind, express or implied, is or will be made in relation to, and to the fullest extent permissible by law, no responsibility or liability in contract, tort, or
otherwise is or will be accepted by the Group or any of its officers, employees, advisers or agents, or any other party as to the accuracy, completeness or reasonableness of the
information contained in this document, including any opinions, forecasts or projections. Nothing in this document shall be deemed to constitute such a representation or warranty or to
constitute a recommendation to any person to acquire any securities. Any estimates and projections in this document were developed solely for the use of the Group at the time at which
they were prepared and for limited purposes which may not meet the requirements or objectives of the recipient of this document. Nothing in this document should be considered to be a
forecast of future profitability or financial position and none of the information in the document is or is intended to be a profit forecast or profit estimate.

The Company is not providing advice (whether in relation to legal, tax or accounting issues or otherwise). You should receive legal, tax, accounting and any other necessary advice from
your advisors in relation to the contents of this document.

This document has not been approved by any regulatory authority.
The distribution of this document in certain jurisdictions outside of Ireland may be restricted by the laws of those jurisdictions. Accordingly, copies of this document must not be mailed or

otherwise forwarded, distributed or sent into any jurisdiction where to do so would constitute a violation of the relevant laws of such a jurisdiction and the Group accepts no liability to any
person in relation to its distribution in any jurisdiction.
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Business highlights

Financial

Q1 Revenue €327m

* Underlying revenue growth of 2%/€5m®

Q1 EBITDA €122m

*+€2m YoY EBITDA growth in line with
expectations

M Reported revenue growth of 1% YoY

Operational KPIs

463k fibre customers

42%
YoY

* 138,000 connections YoY
» 29% Fibre Penetration

Multi-play bundles

22% of households now
subscribing to 3P+ bundles

5p.p
YoY

Postpay subs

2%
YoY

Key developments

68% of Irish premises
passed with fibre

88% 4G coverage

Successful repricing of
loan facility from 4.5% to

4%
€51m gross debt reduction

Total refinancing activities
to deliver €27m annualised
interest savings

Certified to Business
Working Responsibility
Mark

Market backdrop remains highly competitive °



Strong revenue performance despite regulatory & forex headwinds

Business Unit Revenue (€m)

(3)%

€313m

(€12m)
open ®

€75m
ij
Business

78

Consumer

€94m
€160m

Q115

@® Consol. adjustment

@® MTR. adjustment
. FX. adjustment

+1%
€327m

(€11m)
€82m @

F/x (€1m)

Q117 B VTR (€2m) |

- YoY underlying revenue movement — ex MTR/FX

YoY revenue movement
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Economic backdrop remains robust

Consumer confidence remains strong in Ireland and well ahead of EU

Consumer Confidence Indicator®”

e roland  em— K e—F(-28

Unemployment has fallen by more than 6 p.p. since Q4 2012

Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q Q2 Q3
2012 2013 2013 2013 2013 2014 2014 2014 2014 2015 2015 2015 2015 2016 2016 2016

(1) European Commission Services Consumer Confidence Indicator
Source: Ireland Central Statistics Office, Europa.eu, ESRI Quarterly Commentary (Autumn 2016).

Consumer confidence
remains strong despite
Brexit jolt in July

Unemployment rate below

8% for first time since

2008

Continued economic
strength and growth - 4%
GDP growth forecast by

ESRI in both 2016 and 201/

Budget 201/ includes
€1.3bn of tax cuts and
spending increases

Closely monitoring the
impact of Brexit — some FX
impact on UK revenues
within eir Business
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Key strategic priorities

/'A‘
@

Customers:

Improving customer experience and advocacy

Best in class network:

Connecting everyone and everything in Ireland

Smart Growth:

Building sustainable growth through innovation and investment

Simplicity:

Striving to continuously simplify our operations and processes




Improving customer experience and advocacy

Improving customer experience..

Improved customer on-boarding

v/ Dedicated team delivering personalised customer
experience for installation, first bill etc.

On-going digital expansion
Simplifying customer engagement through web chat and
social media and improving Customer Effort (CE) scores

Case Management

‘/Toking ownership of customer issues to avoid repeat
calls, increase first call resolution and reduce CE

Consumer Effort Score

16.6% ! i i
% a.8% I'm not just fibre

0.0 /"\ broadband...
=0 8.5%
I’'m a student writing my

6.0%
/ \of/ thesis

oMY 1 e 310

v




Best in class network - fixed

eir fibre footprint... .
26% 68% 81%
Future-proofed network investment 20% |
passing 68% of Irish premises &
connecting 29% of customers

1.9m

FTTC rollout continues with focus on
FTTH - 34,000 FTTH premises passed

Apprf)x. €415m spent to date on the Sept-2013 Sept-2016 Torget
ﬁbre IﬂVQStme ﬂt s Premises Passed e 9% Premises Connected % of Premises Passed

..delivering increasing speeds for broadband customers®

Rollout of high speed fibre continues at
pace to 1.9m premises by end 2018

eir fibre network delivering an increase
in available broadband speeds for
customers

H<2mbs E2-9.99mbs ®E10-29.99 mbs m>30 mbs

M Assuming 2.35m premises in Ireland
(2) Source: ComReg - fixed broadband download speeds as at June 2013 and June 2016 respectively




eir bringing high-speed broadband to rural Ireland

eir helping to drive broadband penetration in Ireland...

eir is supporting Ireland’s digital agenda by
providing high-speed internet access to
300,000 premises in rural Ireland

Rollout to first 100,000 premises is underway
- will offer speeds of up to 1 Gb/'s

This will help drive broadband penetration in
Ireland which is behind the European average

1.9m premises to be passed

These 300,000 premises are currently within ..which remains behind the European average
the Government National Broadband Plan oon
(NBP) intervention footprint Average: 81% L % 8% 83 sax OO

9 80% 81%

66% 68%

60%

eir has qualified as a bidder and is fully
engaged in the NBP process

Highly complex project - contract award
officially due June 2017

Austria Germany Belgium UK Denmark Switzerland
Ireland Ireland Netherlands Norway France Luxembourg
(2012)
Source: Analysys Mason - figures as at Mar 2016 unless otherwise stated - % fixed households & SM siteiE

The European average is based on countries noted above and not the EU28



Best in class network - mobile

Move into the fast lane with eir mobile

* Extending 4G footprint:

* 88% 4G coverage' growing to
95% by March 2017

* Nationwide 3G with 99% coverage
network including dual carrier HSPA +
coverage of 80%

* Datausage up 48% YoY drivenin
part by new prepay social media
offers of Facebook, Twitter and
Instagram

® 64% of eir customers have a 4G
handset including 83% of postpay
customers

™ Coverage refers to outdoor population coverage

Data Usage

+38%
+65%

Q116 Q117
mPrepay Data Usage (TB)  mPostpay Data Usage (TB)
- YoY growth
eir Mobile handset base by technology
97% 4 83% 4

Q116 2G W3G m4G Q117
¢ % of eir postpay customers with a 4G handset

13



Smart growth

[ I N
°
Group fibre base (‘000) eir vision base (‘000) Postpay subscriptions (‘000) Household view!
45% 47%
497
68%
Q116 Q117 Q116 o117 Q116 o117 o117
B Retail fibre base mW/sale fibre base miPVoice ®WIPBB m2P  m3P/4P

% eir vision penetration of eir fibre

B % penetration of homes passed - Consumer base

B % of mobile customers in postpay contract

68% of customers with 2P+ 2.11
RGU’s per HH

Fibre base enabling multi- Value TV offering driving quad Increasing higher value postpay

contracts

product bundles play take-up

'Represents percentage of consumer households with fixed access paths subscribing to fixed voice, fixed broadband, TV and/or bundled mobile services



Smart growth - exciting range of content on offer with eir sport

® [ ]
QU sport1 U sport 2 UBT Sport Jleeryp

NEW ZEALAND a2
S RELATSPEE ™ GALWAY
SR @ CORK

eir Sport 1 macrOn (i} A Y LN Don’t miss out!
e T pP’ Order today and watch

~FREE with eir Broadband

visit eirsport.ie visit eirsport.ie

LEINSTER ‘
v CASTRES R REPUBLIC OF O WIMBLEDON

BT Sport 3 & ) ph. -
/ IRELAND ' | eir Sport1

TOULON V SARACENS M
28 vOMAN ' _

EXETER V CLERMONT
eir Sport 1 ’

Free with eir Broadband

»
at eirsport.ie e [
adedENRSImaRE™ Free with eir Broadband at

THE OPEN a 2y TN OL‘EICESTER

V117:30 BT Sport1

. so . A Al JAPANESE
E:?E:ggggegd 2 ) Sl = o . GRAND PRIX




Simplicity

Product Rationalisation Process Simplification Transformation of IT
Landscape

On track to reduce . . Consolidate 6 legacy
oroducts to <100 Transformation of bill to platforms to single converged

cash process and platform

! !u [ Mobile to move to
\ EV17 <200 customer onboarding \ | v

journey on track _] converged platform
FY18 <100 . by end of 2017

Operating costs

€131m 4% reduction in pay/non pay costs
Pay cost savings of 6%
Non pay cost savings of 3%
On track to deliver full year savings
of 4%
ATK benchmarking process

underway

Q1 FY16 Q1 FY17
. FTE headcount ™ N0n-pag | POg

Cross functional simplification driving efficiency and improved customer satisfaction @
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Trading highlights

Underlying revenue growth of 2%

_EBITDA growth of 1% YoY

y/non pay cost savings of 4%

Ly LR/MTR regulatory price reductions

== 3% of broadband base now on fibre

trong prepay performance; postpay
~ environment challenging

A reprice and €51m gross debt
- repayment

apex and closing cash in line with

1445

=

‘i\expectations

~7,/‘a~/l



Group EBITDA - Q1 FY1/

e BEIDA - GIFE0T QAT g Worse)  Better/Worse
€m
Fixed line revenue 251 6 3% Underlying revenue of
Mobile revenue 90 Q) (2%) €330m up 2% or €6m
Eliminations (1) 0 (3%) YoY
MTR/FX impact (3) (3) N.M €3m on revenues
Cost of sales 79 (5) (8)% margin due to shift in
Gross profit 248 (3) (1%) product mix to
Gross Margin 76% -1.7p.p monoged services, TV
Pay costs (49) 3 6% and content
Non pay costs 77 2 3% Operating costs down
Operating costs (126) 5 4% bg 4% with savings in
EBITDA Margin 37% 0.2p.p pay costs
Fixed EBITDA 109 4 4% Group EBITDA of
Fixed EBITDA Margin 44% 0.9p.0 €122m, up 1% YoY
Mobile EBITDA 13 (2) (17%)
Mobile EBITDA Margin 15% (2.4)p.p
includes proportionate consolidation of Tetra Ireland at 56% for actual and prior year @
2 Operating costs are pay and non pay costs before non-cash pension charge and lease fair value credits

3 Numbers in the above tables have been presented to the nearest million and therefore totals presented above may vary slightly from the actual arithmetic totals of such information



Quarterly trading to September 2016 in line with expectations

Revenue (€Em)

325 328 321 336 « Continued strong performance on

revenues despite regulatory price
reductions and FX impact

* Underlying revenue growth of
€5m or 2% YoY (before MTR/FX
impact)

Q16 Q2 16 Q316 Q416 Q17 * Bundles continue to gain traction
H Eliminations MWMobile ™ Fixed

EBITDA (€m)

143 * 1% YoV increase in EBITDA to

€122m, driven mainly by pay and
non-pay cost savings

120

* MTR reductions EBITDA neutral at
a Group level

* Q1 seasonal impact of investment
Q116 Q216 Q316 Q416 Q117 in customer acquisition will

B Mobile H Fixed . .
continue into Q2
- Qtr on gtr movement compared to the PY

- Qtr on gtr movement compared to the PY ex. MTR/FX reductions @

! The above chart includes the proportionate consolidation of Tetra Ireland at 56% for actual and prior year
2 Numbers in the above charts have been presented to the nearest million and therefore totals presented above may vary slightly from the actual arithmetic totals of such information



Group fixed KPI's

Group access paths™ (000’s) Group broadband base® (000’s)

1,334 1,341 1,346 1,349 1,355
g ; 53%
798 817 836 854

Q116 Q216 Q316 Q416 Q117 Q116 Q216 Q316 Q416 Q117
B Group Access Lines mSABB LLU Hfibre WADSL
Fixed line ARPU’s (€) - % fibre penetration of group broadband base

) Group broadband market share (incl. line share) - source: ComReg

* Group access paths increased by 6,000 in Q1, mainly due to increased

473 45.9 take up of SABB. Rate of decline in access lines slowing; 12,000 Q117
43.9 43.6 45.0 : compared to 16,000 in Q116.
7.9 18.0 18.1 18.2 * Continued group broadband growth: 13,000 QoQ and 69,000 YoY; 53%
’ 15.8 of broadband base now on fibre. Group broadband market share
— continues to grow to 69%.
141 14.3 14.7 14.6 14.7

* Consumer blended ARPU of €45.9 up 4.5% on prior year due to price

Q116 Q16 Q316 Q416 Q17 increases and mcreosed RGU’s dye to bu‘nc'illng. Reduction QoQ due to
increase in retention and promotional activity.

e Consumer Blended emm=mBitstream (incl. SABB) e===WLR PSTN

_ *  WLR ARPU decline due to regulatory price reduction. Bitstream YoY @
(1) Now includes SABB & LLU as access paths . . .
(2) Excludes Line share increase driven mainly by SABB.



Group mobile KPIs

Total subscriberst (000’s)
47% 47% * 47% of mobile subscribers on postpay

45% 46% A7%
contracts, up 2 p.p YoY.

1,090 1,091 1,078 1,060 1,066

* Overall customer base increased by 6,000
driven by growth in prepay due to the
introduction of new data bundles.

* Blended ARPU stable; prepay flat, postpay
stabilising - YoY decrease due to increased
promotional activity and bundling to drive
customer lifetime value.

Q116 Q216 Q316 Q416 Q117
mPostpay ™ Prepay

= Postpay as % of base

Monthly mobile churn®® (%) Prepay & Postpay ARPU® (€)
38.3
37.3 36.0 35.9 36.2
5.4 %
4.8%

4.9—91 —_47% 4.6% 25.9 25.5 24.9 25.1 25.3

15.8 15.6 15.2 15.4 15.6
1.6% 1.5% 1.6% 1.8% 1.9%
Q116 Q216 Q316 Q416 Q117 Q116 Q216 Q316 Q416 Q117

= Prepay Postpay (excl M2M)
e———Prepay e=——Postpay === Blended @
MIncludes Mobile Broadband and M2M

@Mobile churn has been restated as a result of data cleansing carried out in Q1 FY17
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eir Consumer

Revenue movement

3%

0.8%
5%
" e e
(1%) (6%)
€159m €160m

Q115 Fixed Mobile Other' Q116 Fixed Mobile Other' Q117

- YoY revenue movement

Household view? (‘O00) Consumer mobile base3 (‘000)
004

€161m

964
b12

Q17 Q116 Q17
m Postpay H Prepay
m1P Voice m1PBB m2P m3P/4P
! Other includes operator services, TV Income and miscellaneous customer credits

2 Represents number of households with fixed access paths subscribing to fixed voice, fixed broadband, TV and/or bundled mobile services
3 Includes Mobile Broadband

€163m
m_ °% S,
(4)%

O

0

Underlying YoV revenue growth of 1.4%;

Reported revenue up 0.4%; fixed line up
5% offset by mobile mainly due to
regulatory MTR rate reduction and
promotional activity

Momentum of eir Sport continues to offer
further value to bundle offerings

22% triple/quad penetration; up 5 p.p
YoY

41% customers on postpay contract;
up 2p.p YoY.



eir Business

Revenue movement

FX & MTR
38% €94m
20% — 0% 3% .
--— (3%) W Underlying revenue
4)%
(8%) “ broadly flat when
adjusted for MTR &
€94 .
€91m " FX impact
Q1 I Voice & I Data Mobile Other1 I Q1 Voice & I Data I Mobile I Other1 I Q1
15 Broadband Services & 16 Broadband Services & 17
incl Access MSS incl Access MSS
- YoY revenue movement
eir Business fixed base (‘000) eir Business mobile base (‘000)
224 209 @ @
79 102 1 6% YoY growth in B2B
. I mobile handset

Broadband base flat QoQ -

39% of customers on fibre;
41 ® e 0 Up 450/0 YOY

81

Significant reduction in rate

Q116 Q117 Q116 Q117 Q116 Q117
mAccess EBroadband M2M/MBB m Postpay handset of access losses YoY
@ YoY movement @

! Other includes eir UK and Tetra revenues



open eir

Revenue movement

6%
17% 8% 4%
I
(4)%
(5%)
open eir Q115 I Access & I Voice & Foreign I Other! I open eir Q116 I Access & I Voice & Foreign I Other! I open eir Q117
Broadband Inpayments Broadband Inpayments
@ VoY revenue movement
Access paths ‘O00 Bitstream ‘O00

629

Continued revenue growth of 3%

- YoY despite MTR & WLR price
344 reduction
MTR impact of c.€1m YoY
@ Strong growth in access and
broadband revenues, up 6% YoY

Q116 Q117 Q116 Q117
EWLR Access ®SABB  LLU = Broadband (ex. Line Share)
! Other includes Data services, MSS and other revenue



Group revenue movement

Group revenue movement - 2% YoY growth excl. MTR & FX

YoY Movement before MTR & FX

Q116 Consumer Business Open eir Consol Adj Q117 Adj. MTR FX Q117

@ YoV revenue movement

YoY revenue growth of 2% or €5m before MTR & FX reductions



Capex investment continues to drive long-term growth

- Capex % Revenue

€85m

Q116 Q216 Q316 Q416 Q117

ENon-NGA mNGA

Table represents incurred capex
Capex excludes investments in acquired intangibles pertaining to eir sport

Continued investment in
FTTC and FTTH rollout -
68% of Irish premises

passed and 300k rural fibre
rollout underway

Enhancing quality of the
mobile network including
4G rollout

Increased spend on IT
driven by eir sport/TV and
convergence programme

NGA premises 57% 68%
passed

Fibre penetration | 24% 29%
4G coverage 67% 88%



Strong liquidity despite large capex investment

Quarter 1 cash movement

Cashflow before

financing
€3m

Financing
€(18)m

€5m

€4m
I
June FY16 cash EBITDA Cash capex VL Costs Payment Othert? Operating cash Net Financing/  Sept FY17 cash
provisions Interest M&A/Disposal

Notes:
!Includes eircom share of Tetra cash

2 Other includes working capital movements including two VAT payments in the quarter



Successful SFA reprice, bond refinancing and €51 million debt
repayment resulting in annual interest savings of €£€27m

Capital structure

As at Mar ‘13 As at Oct "16 - reduced cost of debt, diversified sources, extended maturity of 6 years, no PIK, RCF, positive outlook

atings Ratings Average cost of debt

Moody's: Caal, stable Moody’s: B2, positive (
Fitch: B-, negative Fitch: B, positive now 4.15%
S&P: B, stable S&P: B, positive - down from 5.2%
€2,363m €2,311Im

2017 2018 2019 2020 2021 2022

BMTermloan Bl  MTermloanB5 M Senior Secured Notes  JRevolving credit facility

Sept 16 — pro-forma

il Balance x LTM EBITDA Pricing

* Improved capital structure with

Term loan B5 1,61 3.2x E+4% May-22 . o e

Senior Secured Notes 700 1.4x 4.5% May-22 increased ﬂQXIbllltg and reduced cost

Gross debt 2,31 4.6x of debt

Cash 90 0.2 .11 . . .

Nosd . 2(221 (4;" « €27 million in annual interest savings

et debt s Ax . .

LTM EBITDA: Sept ‘16 502 asa result of bond refinancing, SFA
reprice from E+ 4.5% to 4%, and €51

Available RCF - undrawn 150 E+3.5% May-21

million debt repayment

" Corporate family rating
2 Excluding swap agreements and RCF
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FY1/ outlook

EBITDA

- srrovane
Capex
of revenue

Low single digit growth

Cashflow

xcludes cash impacts arising from any refinancing or M&A activities






374
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